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BUSINESS

WELCOME

TO THE AUTUMN EDITION
OF CBD DIGEST
Colmore Business District (CBD) supports and encourages
art and cultural projects in the business district of
Birmingham and this autumn we have partnered with
Birmingham City University and Birmingham City
Council to bring an exhibition of one of Britain’s leading
photographers and film makers, Brian Griffin, to the heart
of CBD.
Originally from the Black Country and born in Birmingham,
Brian Griffin is returning to the city for Face to Face, his first
major retrospective in his birth city.
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Running for seven weeks from 30th September, this display is a unique opportunity for
everyone who visits and works within the District to enjoy the iconic artwork of one of
Birmingham’s most highly acclaimed artists.
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The free of charge outdoor exhibition will be located outside Snow Hill Station with two
accompanying indoor retrospectives in One Snowhill and I encourage everyone to take
time to view Griffin’s award-winning work. CBD’s exclusive interview with Brian, at Hotel Du
Vin, and further information on the exhibition can be found on pages 12 to 15.
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Coinciding with this prestigious event is the Colmore Business District photographic
competition designed to celebrate the architecture, history and community of the business
quarter. CBD Snapshot runs up until 30th November and is open to anyone living,
working or visiting the District. For full details on how to enter the competition turn to
page 3.

Events

This edition of CBD Digest also includes the latest news from businesses and organisations
within the District and our leisure section includes a book review, competition and a list of
forthcoming events taking place in the District.
I hope you enjoy reading this edition of Digest and if you would like to contact the team
with your views on Digest or on any of the work carried out by CBD please do contact us by
emailing tahreen-k@colmorebusinessdistrict.com; we look forward to hearing from you.
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CONTACT DETAILS
Colmore Business District
5th Floor, One Victoria Square
Birmingham, B1 1BD
Tel: 0121 632 2208
Fax: 0121 632 2201
Newsletter
marketing@colmorebusinessdistrict.com
Office enquiries
enquiries@colmorebusinessdistrict.com

Gary Cardin
CBD Chair
0121 695 5647
gary-c@colmorebusinessdistrict.com

CBD OFFICE MOVE
The Colmore Business District office will
be moving into new accommodation in
September. The change in contact details
will be shown on the CBD website:
www.colmorebusinessdistrict.com

Whilst every care has been taken to ensure the information contained in this
publication is accurate, Colmore Business District cannot accept responsibility in
respect of any error or omission which may have occurred.
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BUSINESS
CONSERVATIVE
PARTY

CONFERENCE
Birmingham will be hosting the conservative
party conference from 3rd – 6th October
2010.
The four day conference will be taking place
at The International Convention Centre (ICC)
and will welcome approximately 13, 500
representatives to Birmingham city centre.
For more information on the conference
including information on fringe events and
any transport links that may be affected by
the conference please visit
www.conservativesinbirmingham2010.com

REI BUYS
ANOTHER PIECE
OF COLMORE ROW
Real Estate Investors plc (REI), the
Birmingham-based investment company,
has swooped to snap up a large piece of
prime Colmore Row property in the heart of
the City’s professional quarter.
REI, headed up by Paul Bassi, has paid £4.5
million in cash for 75-77 Colmore Row,
which has 18,676 sq ft of recently furbished
office space behind a Grade II listed façade.
The deal is the first landed since the
appointment of REI’s new chairman John
Crabtree, the former Wragge & Co senior
partner, and non-executive director Will
Wyatt.

Photo: Jas
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75-77 Colmore Row
The announcement is expected to be the
first of a number to be made by cash-rich
REI which has announced a major growth phase aimed at taking advantage of attractive
opportunities likely to be thrown up in the post-recession shake-out of the property sector.

Less than a month ago, REI announced a spending target of £100 million over the next 12
months, subject to finding suitable properties that meet REI’s purchase criteria.
The centrally located prestigious 75-77 Colmore Row is the first major deal the AIM-listed
quoted company has completed so far.
The five floor building is currently let in its entirety to PricewaterhouseCoopers LLP, which
has three and half years of a 25-year lease still to run.

CBD SNAPSHOT
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your snaps
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District.
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Chief executive Paul Bassi said: “75-77 Colmore Row is right at the epicentre of the
Birmingham professional quarter. It is a quality building that has recently been
refurbished and offers modern office accommodation behind an historic façade.”
Paul Bassi said: “We remain committed to acquiring quality assets in the Midlands, and
establishing one of the region’s premier property companies. REI recently moved its
headquarters from West Bromwich into the city at Cathedral Place in Waterloo Street just
yards from our new acquisition.
“We are still in the market for prime Midland residential and commercial property and we
hope to make further announcements in the early autumn.”
The business has a net asset value of £40 million, with £20 million in cash. In addition to
Cathedral Place it has a number of well known properties around the city centre, 102-106
Colmore Row, opposite the new British Land office scheme, York House on Great Charles
Street, and “Latitude”, the unbroken retail parade near the Hippodrome.
www.reiplc.com

www.colmorebusinessdistrict.com
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BUSINESS
EVERSHEDS SCORES
FOR ACORNS IN CHARITY
FOOTBALL MATCH

NEW £18M FUND
MAKES FIRST
INVESTMENT

T

he recently launched Exceed – Midlands Advantage Fund has
made its first investment in Birmingham-based budget public
relations company, pr2go.

The fund, which is managed by venture capitalist company Midven,
based on Waterloo Street in Colmore Business District, has agreed to
invest £263,000 in pr2go, which was founded in 2009 by CEO James
Hobday.

T

his summer international law firm Eversheds staged a charity
human table football competition in aid of Acorns Children’s
Hospice in Victoria Square, Colmore Business District (CBD).
The hugely successful tournament involved 32 5-a-side teams each
representing a World Cup nation. Teams were supplied by local firms
from CBD and the wider Birmingham community including Barclays,
Ricoh, Deutsch Bank, the NEC Group and DLA Piper.
The tournament raised over £12,500 for Acorns Children’s Hospice,
with Lloyds TSB Commercial Markets eventually crowned champions
when their team (Greece) narrowly beat HBJ Gateley Wareing
(England) in a closely fought final.
David Strudley, Acorns chief executive, said:

“It was great to see people raising vital funds for Acorns and having
a fun day at the same time. It costs £4,500 per day to run each of
Acorns’ three children’s hospices and the impressive amount raised
by this event will help us continue to provide care and support for
local life limited and life threatened children, and their families.”

Tony Stott, chief executive of Midven, said he was delighted that the
first investment had been completed.
“Midven now manages five funds in total which aim to invest in
SMEs and start-ups with high-growth potential. pr2go is one such
company and we look forward to a successful relationship with
them,” he said.
James Hobday, chief executive of pr2go said: “The investment will
allow pr2go to fund future growth to become a market leader within
the next two years. Our aim is to make PR accessible and affordable
for companies of all sizes.”
Midven’s new investment fund is financed by Lloyds Development
Capital, Advantage West Midlands and the European Regional
Development Fund and can invest up to £750,000 in a range of
sectors to support expansion and development.
www.midven.com

In addition to the football, spectators were kept entertained by a beat
the goalie competition, tombola, a David Beckham look a like, World
Football Free Style champion John Farnworth, as well as chatting to
soldiers from 52 Infantry Brigade and Signal Squadron (258) based at
Nuneaton who gave up their free time to act as stewards.
Sue Lewis, senior partner for the Birmingham Office of Eversheds
said:
“We were pleased to be able to catch the imagination of a number
of Birmingham's larger companies and thank them for participating
in a highly successful fun event that raised
money for one of this city's most deserving
charities”.
To find out more about the work of
Acorns Children's Hospice and how you
can help raise vital funds call Acorns on:
0845 120 6892 or visit:
www.acorns.org.uk
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Tony Stott, chief executive of Midven, with the pr2go team, Hannah Pearson, Keith Dixon, Andy
Wilson and James Hobday at the launch of the Exceed Midlands Advantage Fund.

www.colmorebusinessdistrict.com

BUSINESS

DO YOU ‘LIKE’
BIRMINGHAM CITY
CENTRE POLICE?
R

esidents and businesses in Birmingham can now get updates
from their local police straight to their Facebook news feed.

The Birmingham West and Central local policing unit has launched
its own Facebook site, which will give information on the activities of
local policing teams – including Birmingham City Centre!
Alongside all of the latest operations and initiatives carried out by
officers, people who “Like” the pages will get regular information
on meeting dates and local events where they can talk to their
neighbourhood officers.

A BUSY, BUSY, BUSINESS

D

istrict-based website TheBusinessDesk.com was busy over the
summer period as it continued its growth with the launch of
three new sections. The site – which provides up-to-the-minute
business news for the West Midlands – claimed a ‘first’ for any regional
media service when it launched a shares and markets channel at the
start of August.
The section includes a live share price ticker, up-to-the-minute market
news from the UK and abroad, as well as detailed company data
pages.
Later in the month, it went further with the launch of a new section
exclusively for the region’s vital manufacturing industries, and another
to cover the vibrant creative, media and marketing sectors.
Editor Marc Reeves said: “We only launched in February, but already
it’s clear that TheBusinessDesk.com has become a central part of the
business life of the region. We’ve more than 7,000 registered users,
but we won’t rest on our laurels. That’s why we’ve launched these
new services and are constantly looking for more ways to help busy
professionals get the regional business intelligence they need.”
www.thebusinessdesk.com

The decision to set up the pages forms part of a wider effort to reach
out to a wider audience, recognising that many people - especially
younger generations - are using social networking sites to keep in
touch with each other and receive information from groups and
organisations.
Inspector Sam Ridding, from Birmingham Central Police Station,
said: “People are concerned about what is happening in their local
communities and want to know what the police are doing to help
tackle the problems.
“This site is just another way for us to provide them with that
information, as well as giving an opportunity to the public to get
involved.”
Birmingham West and Central local policing unit’s
site can be found at:
www.facebook.com/
birminghamwestandcentralpolice.

www.colmorebusinessdistrict.com
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FEATURE

SAFE AND
WELCOMING
CHIEF EXECUTIVE OF ST PHILIPS CHAMBERS SPEAKS OF
“FIRST-RATE” CO-OPERATION IN TACKLING RECENT
ANTI-SOCIAL BEHAVIOUR ISSUES
Chris Owen, chief executive of Temple Row
based St Philips Chambers, has described cooperation between key organisations as “first
rate” in efforts to tackle recent Anti-Social
Behaviour (ASB) issues.
Parties including the Colmore Business
District (CBD) and West Midlands Police have
been liaising with St Philips Chambers on
ways to deal with ASB issues experienced by
companies based on and around Temple Row
and St Philips Cathedral.
St Philips Chambers was formed in July 1998
following a merger between No.7 Fountain
Court and No 2 Fountain Court and has
been based on Temple Row in the District
since January 2001. The next five years saw
a merger with No.1 Fountain Court and the
recruitment of 19 barristers after the closure
of No. 3 Fountain Court. Today, St Philips
Chambers is one of the largest barristers’
chambers in the country with over 160
barristers.
Chris Owen has been chief executive of
the Chambers since September 2009.
Speaking about the recent ASB issues, Chris
mentioned, “Groups would gather in front
of our building, which is private property,
making use of the structures to free run
and skateboard - usually at lunchtimes,
sometimes mid afternoon and always at
around 5pm. I would very often have to ask
them to vacate the area”
In terms of looking at ways to combat the
issues, Chris said, “At first it was a case of
raising awareness. We were not sure if we
were the only company experiencing the
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issues. When the Bank of Scotland, also based
on Temple Row, had voiced concerns, we
realised that the anti-social behaviour was
impacting other companies. It was then a
case of getting together all parties with an
interest in or responsibility over the area to
co-operate in finding solutions to the issues.”

“One of CBD’s key aims
is to make the area a
safe and welcoming
place for everyone in
the District…”
Police presence has now increased and
the Colmore Business District has put the
Chambers in touch with wardens in the area.
Steve Bonning, head of facilities, has met
with street warden Stephen Cox, which has
led to increased warden presence around the
area.
Chris Owen said, “Wardens now stand around
the steps to our building and move youths
from the private property area so that our
staff members don’t have to do this anymore.
With police and warden presence, as well as
our own private security firm, I have noticed
a real improvement in the past seven weeks.”
Representatives from key organisations such
as the companies experiencing the issues, St
Philips Cathedral, West Midlands Police and
Colmore Business District will be meeting at
the end of September to look at further ways
to deal with the anti-social behaviour around
the Temple Row and St Philips Square area.

Chris Owen, chief executive of St Philips Chambers

Looking forward, Chris Owen has
commented, “We need to ensure that we
maintain co-operation to keep the issue
under control. All key groups need to be kept
informed of developments in the current
situation and we need to have a continued
rapid response from the police and wardens.”
Gary Cardin, CBD chairman, said: “Colmore
Business District is aware there have been
instances of anti-social behaviour and is
working with businesses in the area to help
to alleviate these problems.
“One of CBD’s key aims is to make the area a
safe and welcoming place for everyone in
the District, so on hearing of these problems
faced by businesses we immediately acted
to assist with these concerns.
“We have a team of CBD wardens who check
the site first thing in the morning and patrol
the area throughout the day.
“CBD is also meeting St. Philips Chambers
and the local police to produce a specifically
tailored plan to ensure that we prioritise
resolving any issues businesses may be
having in the area.
“We continue to support and work with the
team at St. Philips Cathedral to ensure this
contemplative and beautiful part of the city
remains an enjoyable place for all who visit
and work here.”
www.st-philips.com

www.colmorebusinessdistrict.com

BUSINESS
AMEY: BUILDING
ON ITS SUCCESS

SMARTER TRAVEL CHOICES

2010 has seen leading public services
provider Amey expand its presence in the
Colmore Business District – the base for the
company’s International Design Hub.

Would you like to find out about?

Amey’s location in Colmore Plaza is ideal
following a period of strong growth for Amey
in Birmingham. Amey’s work in the West
Midlands includes maintaining parts of the
motorway network, rail infrastructure and
facilities management.

FOR COLMORE BUSINESS DISTRICT

•
•
•
•

Easy ways to improve your health and lifestyle
Alternatives to the stress of driving
Ways to save money on your travel costs
Low carbon travel options

If yes, Company TravelWise in Birmingham can help by supporting you and your employer
make smarter travel choices.
The idea is simple – there are many benefits from travelling more sustainably. By walking,
cycling, car sharing or using the bus, train or tram, we can all become fitter and healthier,
help to tackle traffic delays and in turn make our streets safer, the air cleaner and the Colmore
Business District (CBD) an even healthier place to live and work.
Is your business stuck in traffic?
CBD is pledging to join Company TravelWise. By joining Company TravelWise in Birmingham
and implementing a workplace travel plan, you can lower reliance on car travel, save money
and reduce your organisation’s carbon footprint.

Also based in Colmore Plaza is the team
responsible for improving and maintaining
Birmingham’s highways as part of a 25-year
Private Finance Initiative (PFI) partnership
between Amey and Birmingham City Council.
The PFI began in June this year – watch out
for the Amey vehicles out and about in the
District.
www.amey.co.uk

A NEW LOOK FOR CBD

A workplace travel plan helps employers look at how their staff, suppliers and visitors travel to
their premises and puts in place measures to make it easier for everyone to use alternatives to
the car. Car sharing, eco-driving, cycling, walking, public transport and smart working are just
some of the ways in which your company can minimise the impact of traffic congestion.
Company TravelWise is free to join and the team will help you to design a travel plan tailored to
your needs that can bring real benefits to your business.
For more information about Company TravelWise in Birmingham, call Mike Cooper on
0121 303 7249, email travelwise@birmingham.gov.uk or visit
www.birmingham.gov.uk or
www.networkwestmidlands.com/travelwise/company.aspx

STREET WARDENS

The CBD Street Wardens play a vital role in ensuring that Colmore Business District is a safe and
welcoming environment and they are now even more visible in their purple and yellow uniforms.
The Wardens are on duty within the District in the morning until 6.30pm in the evening, and now
that they have new purple and yellow uniforms with the CBD logo on the back, they should be even
easier to spot! Wardens will be on duty until 7.30pm in the evenings from mid November.
Commenting on the new uniforms CBD manager Michele Wilby said “We are delighted with the
new look uniforms, which help to reinforce the District’s recently awarded ‘Purple Flag’ status. Purple
Flag is a new accreditation scheme that recognises excellence in the management of town and city
centres at night.
“We wanted the wardens to really stand out to businesses in the District and their customers, and
the new uniforms are smart, practical and very visible.”
If you would like to contact the Wardens, please call 0121 616 2259

www.colmorebusinessdistrict.com
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BUSINESS
CBD SPOTLIGHT

CLEMENTS & CHURCH
CBD DIGEST TALKS TO TAILOR, MATT RODEN
How long have you been in the tailoring
industry?

What are Clements & Church’s plans for
the future?

I have worked within this industry for just
over two years and have gained a massive
amount of first hand experience at Clements
& Church. I had always had a clothing retail
background but not quite at this level of
precision and direction.

We are just going to keep doing what we do
best, and of course with this comes natural
growth and expansion into new areas.
We are also hoping to offer a selection of
our products to the online community,
although at the moment we are focusing
on the opening and rejuvenating of our
current stores.

How did you start? What influenced you to
go down that career path?
I was offered the job whilst working for a
popular high street retailer. At the time I was
apprehensive about jumping into something
I knew relatively little about but I was
tremendously excited about the potential
opportunities that lay ahead for myself and
the brand.
What defines Clement & Church? What
makes you different?
We dress individuals according to their needs
and specifically tailor everything so it is fit
for purpose, whether that be choosing an
impressive tie for the weekly board meeting
or crafting a suit from scratch for a groom’s
wedding day. We always promise to deliver
the best; the best quality, the best design and
most importantly the best service.
What do you like about working in the
Colmore Business District? How is this
important for your business?
The Colmore Business District is a vibrant
showcase of this city’s talented business
people, all co-ordinating together to create
wealth for the city and it’s within this
environment that I personally prefer to work
in.
It is important to us to take the potential
stress out of shopping. Office visits and outof-hours appointments allow us to achieve
this, combined with the extensive knowledge
of our customer base.

Where do you go in the area to
socialise?
Hotel Du Vin, Bushwackers and
Purnell’s.
Do you have a best seller, or
particular favourites?
The best sellers for me are also
particular favourites, our ties and
pocket squares. Limited to just six
pieces per design they are unique and
exquisitely crafted. They also give us, the
designers, the chance to really get creative
and put any number of colours and patterns
together, making them stand out and help
our customers be noticed for all the right
reasons.
What would you say is most important in
a suit?
Personally I would say that being confident in
what you wear is the most important thing,
this can be achieved by choosing fabrics
carefully and making sure that the fit is spot
on. This is where Clements & Church excel.
Finally, do you have any well known or
famous customers?
Asides from lots of business leaders we do
have quite a few famous customers; however
I don’t believe it right for me to mention
specific names. I guess you’ll have to ask
them!
www.clementsandchurch.co.uk
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BUSINESS
BIRMINGHAM CHARGING AHEAD WITH
ELECTRIC CAR NETWORK

E

lectric car drivers in Birmingham and
Coventry can now use a new network
of easy-access charge points, including
a point located in Margaret Street in Colmore
Business District, in the latest stage of the
UK’s largest ultra low carbon vehicles trial.
The network of charging points has been
installed by E.ON on behalf of the CABLED
project, a trial of 110 vehicles being tested by
‘real world’ users over the next 12 months.
The latest stage of the Midlands’ journey to
low-carbon motoring was launched in early
summer with a convoy of eco-cars travelling
between the two cities A number of electric
vehicles including Mitsubishi, Tata and Modec
made the 20 mile journey between two sets
of charging points installed in convenient city
centre streets; from CBD’s Margaret Street in
Birmingham to Croft Road, Coventry.
Charles Bradshaw-Smith, Head of Innovation
at E.ON – and himself a participant in the
CABLED project – said: “ Birmingham and
Coventry were the birthplace of the British

car industry and it’s great that these two cities
are now leading the way in bringing lowcarbon motoring to our streets.
“Electric cars are perfect for commutes to
work and for shopping trips to town – and
we’re proud to help make eco-driving even
easier by being the energy behind these
charging points.

“Last year we drew up the
Birmingham Declaration on
Climate Change in which we
committed to only buy electric or
LPG vehicles by 2015. That is why we are

Ten things you may not know about
the independent - Urban Coffee
Company

l We are a superb, unique venue for
meetings or private hire, recently hosting
an AGM and a Surprise 80th birthday
party!

l We are a licensed venue, serving Wine,
Purity Ales, Premium Lager, Pimms and
the exceptional, sensational Urban
‘Cofftails’

l We have regular monthly Coffee
Connoisseur meetings on the second
Wednesday of each month where you
can find out more about coffee and have
a go at making some!

l We are open until 8pm, Wed, Thurs, Fri
evenings
l We sell our coffee beans and can supply
you with vouchers for gifts or staff
incentives – share the Urban Love!
l We can deliver coffee to your office in
Colmore Business District
l F REE Music Friday - fantastic acts to play
for you after work on Fridays.

www.colmorebusinessdistrict.com

For further details on CABLED, please contact
Tom Rawlings or Stuart Haynes on 0121 265
2760 or email Tom.Rawlings@grayling.com or
Stuart.Haynes@grayling.com

Cllr Paul Tilsley, Deputy Leader of
Birmingham City Council, said: “As a
city with a rich motoring heritage,
our challenge for the future is to
be at the forefront of low-carbon
vehicle technology - and the
development of a charging
point network for the CABLED
initiative is a vital step
towards this goal.

1 YEAR ON: URBAN COFFEE COMPANY

l We have free wifi and i-phone/i-pod
chargers

delighted to be working with partners to
deliver the infrastructure that will underpin
this.”

l We have regular monthly Book Club
meetings on the last Thursday of every
month, this month reading ‘Northern
Lights’ by Philip Pullman
out our Twitter & Facebook
l Check

pages! (@urbancoffeeco & Urban Coffee
Comwpany)
For more info:
happycustomers@urbancoffee.co.uk
www.urbancoffee.co.uk

BIRMINGHAM FORWARD
A NEW STRATEGIC DIRECTION

The next three months will see Birmingham
Forward move in a new strategic direction.
Interim CEO Mary Daunt joined the
organisation in July after former CEO, Richard
Brennan, sadly passed away.
We are currently determining our focus
moving forward and preparing for the
challenges facing the region over the next
12 months, including setting out our case
for LEPs. We need businesses within CBD to
get involved and engage in this important
debate, and we encourage professionals
to use Birmingham Forward as a channel
to voice their opinions. Your input, as
always, is highly valued within the business
community.
Jackie Hendley
Chairman
Birmingham Forward
Tel : 0121 632 2200
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BUSINESS

DIRECTOR

ALL THE WORLD’S A STAGE,
AND ALL THE MEN AND
SPOTLIGHT:
Cllr Tim Huxtable
WOMEN MERELY PLAYERS.”
C
olmore Business District is an
independent ‘not for profit’ company.
The Board of Directors for CBD has both
Stakeholder and Business Directors.

Cllr Tim Huxtable, Cabinet member for
Transport and Regeneration, has recently
joined the Board of CBD as a Stakeholder
Director.
With a background firmly rooted in
regeneration and transportation ever since
he was elected to the Bournvile ward in
2002, Cllr Huxtable will be a key member of
the Board, working with the other Directors
towards improving the accessibility of the
District.

CATHEDRAL

CELEBRATIONS

The Very Reverend Catherine Ogle, Dean
of Birmingham Cathedral will welcome 200
guests to join her on 5th February 2011
to celebrate the ongoing Cathedral music
programme. Guests will be guided to the
Cathedral by the music of the Cathedral’s
2010 national bell ringing champions and
whilst enjoying a four course meal (including
a full range of alcoholic and non alcoholic
drinks) guests will be treated to a showcase
of musical excellence by the Cathedral Choir
with their members drawn from across
Birmingham.
If you would like to reserve a table or would
just like further information, please contact:
Charlotte Thomson at the Cathedral Office
on 0121 262 1840 or charlottethomson@
birminghamcathedral.com
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lannery Communicate, a new business located in Colmore Business District, aims to give
everyone the opportunity to move up from a non-speaking role at the back of the chorus
to centre stage – through improved communication skills.

Flannery Communicate workshop leader, Michael Mounfield, explains, “The business world,
like society in general, is a herd environment, and being able to make progress in the herd
depends, to a large extent, on how well we communicate - whether that is with individuals,
groups or through the written word.
“On the face of it communication seems a simple thing, but if you’ve been bored by a
presentation or found a report hard going, then you’ve been a victim of poor communication.
Through the services we offer at Flannery Communicate, we want to help people reap their
rewards for better all round communication.”
Michael has many years of experience in mentoring and coaching public speaking and other
communication skills. Two of the books he edited have won national awards.
Flannery Communicate is proud to be supporting Birmingham Young Professional of the Year
2010 (BYPY) Overall Winner James Villarreal during his hectic round of speaking engagements.
Flannery Communicate held its first regular workshop on ‘connecting with an audience’ on
15th September. Further workshops on ‘one-to-one communication’ and producing ‘stylish,
clear and concise’ writing are also available.

L-R: Sarah Skurr, Paul Fielding, Tahreen Kutub, Mike Mounfield, David Martin, Kirsten Henly

COLMORE BUSINESS
DISTRICT OFFER

£50 DISCOUNT

Flannery Communicate is currently offering a £50 discount on workshops for anyone who
works in Colmore Business District. Workshops are made up of no more than 10 people and
the emphasis is on enjoying a relaxed learning environment and making measurable progress.
Free on-going support is available for people who attend Flannery Communicate workshops.
To find out more about the current offer or for further details about the workshops and how
they can help you or your business please visit www.flannery-communicate.com.

www.colmorebusinessdistrict.com

BUSINESS

JAZZ
FESTIVAL
REVIEW
(19th – 23rd JULY

BOARD MEMBER

Colmore Business District (CBD)
welcomed some of the world’s
finest jazz musicians at the 26th
Birmingham International Jazz and Blues
Festival in July this year. Fifteen vibrant jazz
and blues performances were enjoyed at
Victoria Square, St Philips Square, Snow Hill
Piazza and The Old Contemptibles over a
five day period. Visitors were able to sit and
relax on CBD branded deckchairs during
lunchtime and early evening performances.

Colmore Business Distrct (CBD) recently
welcomed Mark Davies, general manager at
the District’s prestigious Hotel du Vin to the
CBD Board.

SPOTLIGHT:
Mark Davies, Hotel Du Vin

We caught up with Mark earlier this month to
talk about CBD and his plans for the District.

What does your role entail?

Artists included international musicians
such as Chick Willis (USA), Emanuele Fizzotti
(Italy) and Teens Jazzband Velke Losiny
(Czech Republic), as well as British talent
such as The Dixie Ticklers and Tipitina.

I am responsible for the day to day running
of the operation, managing our strategic
approach to marketing the business
and overseeing the delivery of a quality
experience to our clients – both local and
further afield.

Michele Wilby, CBD manager, said

Why did you get involved in Colmore
Business District?

“Once again, we were delighted to welcome
leading international jazz musicians to
Colmore Business District. It was fantastic
to support a landmark Birmingham event
which not only drew people into the
District but also helped cultivate strong
community links.

Colmore Business District is an area of
increasing opportunity and I want to support
the BID to assist this progression. The hotel
is a part of the business district but when
you talk to people they are unaware of our
location! I am keen to help build awareness
of the hotel as well as the many great
restaurants, bars and other businesses in our
area.

“We hope all who live and work in CBD
took some time out to enjoy the
spectacular array of talented
performers.”

What do you love about the Colmore
Business District?
The changing culture of our environment.
We are city workers in the day but at night
this area comes alive with the buzz of
people enjoying what is on offer in regards
to food and drink . There is a great sense of
community in the area - where everybody
knows your name, Cheers!

What would be the one thing in CBD
you would change if you could?

Images kindly supplied
by Birmingham
International Jazz &
Blues Festival

www.colmorebusinessdistrict.com

Chick ‘Sto
op Down
Man’
Willis

I have a couple of objectives, which include
more leisure space! Make pedestrians a
priority over car parking, and attract more
arts and culture, books and antiques – create
a Notting Hill away from London
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Brian Griffin
FACE TO FACE WITH ONE OF BRITAIN’
S
LEADING PHOTOGRAPHERS
Interview by Mike Best, CBD Board Director
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T

his autumn Colmore Business District (CBD
) has
joined forces with Birmingham City Coun
cil,
Birmingham City University and other publ
ic and
private sector partners to bring an exhibition
of one
of Britain’s leading photographers and film
makers,
Brian Griffin, to the heart of CBD. Originally
from the
Black Country and born in Birmingham, Brian
Griffin
is returning to the city for ‘Face to Face’, his
first major
retrospective in Birmingham. I met up with
Brian to
find out more about his work and why Birm
ingham’s
business district is so intrinsically part of his
highly
acclaimed career.

“I am quite good on
restaurants. I’ve
tasted good food, so
I am quite choosy.”
I took Brian to the restaurant of the stylish
boutique
hotel, Hotel du Vin, and knew he would not
be
disappointed in the culinary delights on offer
.
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‘Face to Face’, a free of charge
Brian is back in the city to promote
and outdoor locations.
dual exhibition incorporating indoor
front of Snow Hill Station,
The outdoor venue is the square in
portraits of leading
which will display some of his iconic
It is complemented by an
politicians, musicians and celebrities.
hill (the home of KPMG
indoor exhibition showing at One Snow
h will feature Griffin’s award
and Barclays Commercial Bank), whic
er People’.
winning series’ ‘Team’ and ‘The Wat
Party Conference in
With the city hosting the Conservative
Brian about his famous
October, it seemed only fitting to ask
cher, shot in 1986.
portrait photograph of Margaret That
y is based around the art of
“The essence of portrait photograph
find a way of getting out of
persuasion and timing. You have to
get a strong portrait. So, in
people what you want from them to
to know how to approach
the case of Margaret Thatcher, I had
of her.
the Prime Minister to get the best out
I was just a little
“I mean she’s the Prime Minister and
the most powerful
ably
prob
Black Country boy. She was
got to tell her what to
I’d
and
y
woman in the world, politicall
do!”
d by two big property
The portrait, which was commissione
hard hat.
a
in
developers, features Mrs Thatcher
a green table in the room.
“We put four different hard hats on
magic tricks. There was a
They looked like walnut cases from
and a red one and I had to
white one, a blue one, a chrome one
get her to wear the white one.
for her. I knew immediately
“Think of the hats we had lined up
went straight to the blue
she wouldn’t wear the red one. She
one.”
n managed to convince the
Using all his persuasive talent, Griffi
ld not work with her dress
Prime Minister that the blue hat wou
e one instead, creating a
and that she should choose the whit
believes that his skill at the
striking and now iconic image. Brian
photography can be traced
art of persuasion needed for portrait
to his childhood:

Brian Griffin
Face to Face, a retrospective
30 September - 21 November, 2010
www.briangriffin-facetoface.co.uk
Outdoor exhibition
Outside Snow Hill Station
Colmore Row
Birmingham, B3 6GN
Open 24hrs
Free
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good chess player and I
“When I was a school boy I was a very
y in my career. How to
think that has helped me tremendousl
uct yourself around a
deliver yourself, the manner you cond
, everything about your
subject, your smile, the way you look
play with the timing.”
mannerisms and then it all comes into
Brian is quite at home in
Sitting in Hotel du Vin’s restaurant,
am’s business district
ingh
the bustling environment of Birm
ness publication
busi
on
as he spent many years working
photography.

working on magazines.
“My training involved many years of
I wanted to go into
and
s
I’d been working at Colmore Circu
business magazines, it
in
up
fashion or something but I ended
I could get.
job
only
was the only job I was offered, the
magazine I worked
“But I was very fortunate because the
ctor who loved
dire
for, ‘Management Today’, had an art
t
grea art director.
photography and who was a really
that no-one else wanted
“Also, I was clever enough to realise
e myself a niche. Then
to do that stuff so I was able to carv
e into power which made
by sheer good fortune Maggie cam
corporate work such as
business sexy. So I took over all the
knew my work I could
big annual reports and because they
just do what I wanted.”
his West Midlands heritage
Brian’s latest project is dedicated to
s. Brian has used factories
and to the Black County in the 1950
and recreated many
from the Black Country as locations
the period, including Lord
historic moments and people from
Littleton and the Earl of Dudley.
does not need
But there is one individual that Brian
er.
fath
his
’s
subject for and that

to find a

look exactly like him. One
“I play the role of my dad because I
my dad worked. Another
of the locations is the factory where
ember as a boy going
is a factory in Cradley Heath that I rem
the furnaces and the
past on the bus, looking at the fire,
steam.”
be on display in an
Griffin’s latest Black Country work will
2010.
exhibition in Paris from November
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We needed to
photograph a
in the St Panc man
reas
Chambers an
we were walk d
in
around the si g
te
trying to find
someone tha
would like to t we
have
as the model
And this bear .
ded
man walked
past us by sh
eer
good fortune
He looked lik .
he was from e
the
railway age.
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Brian Griffin
Face to Face, a retrospective
30 September - 21 November, 2010
www.briangriffin-facetoface.co.uk

Open 10.00 –17.00 Mon -Sat
Closed Sun
Free

>

Indoor exhibitions
One Snowhill
Birmingham B4 6GN

During Brian’s
40 year career
he has been aw
of the City of Ar
arded the Free
les, France and,
dom
in 1989, the Gua
as “Photograp
rdian hailed hi
her of the Dec
m
ad
e.” His ‘Face to
demonstrates
Face’ exhibitio
his ground-bre
n
ak
ing approach
and his influen
to photograph
ce and standing
y
as an internatio
artist. Yet, he is
nally renowne
still passionate
d
and proud of hi
choosing to sh
s heritage,
are some of hi
s
fin
est work here
celebrate the in
in CBD, and
fluence Birmin
gham has play
winning career
ed in his award
.
The ‘Face to Fa
ce’ retrospectiv
e is running in
District for seve
Colmore Busin
n weeks, from
ess
30th Septembe
November, ou
r until 21st
tside Snow Hill
St
ation and at O
more informat
ne Snowhill. Fo
ion visit www.c
r
olmorebusines
www.briangriffi
sdistrict.com or
n-facetoface.c
o.uk.
Are there any
people whose
portrait you ha
you would like
ven’t taken th
to?
at
There are man
y. I’ve always w
anted to photog
Anne, I think sh
raph Princess
e looks incred
ible she is obvi
woman.
ously a remarka
ble
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HOTEL DU VIN
Our thanks go to Mark Davies, and the team at Hotel du Vin for kindly
hosting our dinner with Brian Griffin.
Hotel du Vin, with its distinctive and elegant features, has always been
a much loved jewel of the business district. Judging from the number
of people dining in the hotel’s restaurant, Bistro du Vin, on the night
we visited it remains a superb place to dine.

“Hotel du Vin offers
delicious food, wonderful
wine and a delightful
atmosphere in which to
enjoy it all” Brian Griffin
Bistro du Vin’s food philosophy is that local produce should be at the
cornerstone of any menu. Chef Mark Nind and his team are rightfully
proud of their ‘Homegrown and Local’ menu which features dishes
that include locally sourced, fresh and tasty ingredients. The menu
offers something for every palette but to see what culinary delights
we chose please see the menu opposite.
To view the menu in full or to find out more about Hotel du Vin
please visit www.hotelduvin.com

Starters

NEWS

Smoked haddoc
k and salmon fishc
ake
tomato and red on
ion salsa
£6.50
Jimmy Butler fre
e range pork belly
with pickled beet
root, and apple pu
ree
£6.95
Salt cod “Scotch
eggs”, aioli
£6.95

Main Course

Roasted chunky
cod, cherry tomat
oes,
parmesan cream
, parsley pesto
£16.95
Steamed scottish
megrim sole, vani
lla haricot blanc
spinach, crab and
tomato veloute
£14.95
Mackerel, new po
tatoes salad
baby leaves, saffr
on aioli
£12.50
Whole roasted se
a bream and fenn
el
£14.95

Dessert

Lemon panna co

tta, red berry com
pote
£6.75
Fine Apple Tart, cin
namon ice cream
£6.75
Creme caramel
£6.75
Espresso ice crea
m
£2.50

T

he team at Hotel du Vin take their commitment to using locally sourced produce seriously
and on 10th September the Hotel hosted a Farmers’ Market, inviting everyone in Colmore
Business District to sample the ingredients that make the Midlands a food lovers heaven.

From Staffordshire Strawberries to Sparkenhoe Leicestershire Cheese, the market showcased
just some of the products and produce that can be found on the Hotel’s “Homegrown and Local”
menu.
General manger Mark Davies explained more about the market “Using locally sourced produce
is a philosophy of Hotel du Vin and is at the heart of our menus. The market allows us all to enjoy
our locally produced delights and to celebrate all that’s great about the Midlands.”

Colmore Business District (CBD) is an
independent ‘not for profit’ company which
is responsible for delivering the Business
Improvement District (BID). The Board of
Directors for CBD has both Stakeholder and
Business Directors. Stakeholder Directors are
appointed by their respective organisations
and number eight in total.

ADVERT FOR
BOARD MEMBER
16

To ensure the independence of the Board,
there are also 10 Business Directors selected
from the businesses who were eligible voters
for the BID and who become ‘Members’ of
the BID company.

Applications are currently invited from
senior-level motivated and qualified
BID members within a Major Corporate
organisation (defined as having a rateable
value greater than £200,000). To be eligible
you must work for an organisation in CBD.
For further information regarding the
vacancy, please contact Michele Wilby on
07590 983721.
All applications should be received by
Friday 29th October 2010.

www.colmorebusinessdistrict.com

FEATURE
Dr. Hugh Koch based at a clinic in Newhall Street,
and James Koch

TAKE SOME ACTIVE STEPS TO

REDUCING STRESS 2
I

n our last edition we introduced the first
part of ten “Active Steps” to help reduce
stress levels and lead to long lasting
positive changes in your life.
In this edition we meet up again with Dr
Hugh Koch and James Koch, based at a clinic
in Newhall Street in the Colmore Business
District (CBD), for the final part of their Active
Steps solutions.
SPREAD POSITIVITY DAY TO DAY
6. Increase positivity into relationships.
Enjoying our work (seeing customers and
managing the associated administration)
is crucial to sustaining an effective and
successful business. A key characteristic of
this enjoyment is to show positivity to your
customers and colleagues.
Be happy and pleased to be with your
customers and colleagues. Making the time
to listen to others and, most importantly,
expressing positive thoughts and feelings
about the contributions and ideas of others
can be very motivating to both them and
you.
Active Step (AS): Start by smiling more often
face-to-face or on the telephone.
7. Give and get support.
Although we often work alone, we don’t
work in a vacuum. It is important to link up
with colleagues.
Spend time with colleagues and give them
support by listening and showing interest in
their day and concerns or aspirations. Giving
them support will usually be returned. Be
relaxed with them and hold back critical
comments.
AS: Be supportive today with your
colleagues, subordinates and customers.

BE RELAXED AND ORGANISED
8. Build regular relaxation into your day.
A busy day involving a regular stream of
colleagues and customer contact can feel
as if one is ‘constantly on the go’. Rushing
between appointments can be felt as
pressure.
Whether in your office, in a meeting or
travelling between meetings, remember to
relax. Take a series of slow deep breaths and
when exhaling, let yourself physically relax
by ‘letting go’ of tense muscles. Mentally, just
concentrate solely on this exercise when you
do it.
AS: Remember to relax regularly today – it
only takes a minute.
9. Keep yourself organised.
Remember the multiplicity of tasks can
create stress with scraps of paper, post-its,
and failing memory.
Use a task list as a way of organising your
day and keeping track. Making a list in the
morning. Prioritising your jobs helps to make
you feel in control of your day . At the end
of the day, try and review your task list to
remind yourself of progress made and also
unfinished business for the next day before
signing off.
AS: Start a new task list for today now.
10. Be more time–efficient
It is possible to be kind, caring and helpful
and at the same time spread your available
time between the many demands your
work makes on you. Without running risks
through interrupting or being short with
people, manage your time by being focused,
prepared and clear - whether face-to-face,
in meetings or in writing letters and emails.
Be highly focused in discussions (and also in
letters and emails).

AS: Try and reduce the time taken for any
activity by 10% by being more focused and
prepared.
Business Leaders are usually highly
motivated and efficient individuals who
enjoy their work. To succeed with this, they
need to manage their stress levels – these ten
active steps are simple and practical enough
to be implemented now with immediate
effect. Do you do all these?
The ‘Active Steps’ approach is accessible to
everyone in the CBD via:
1) R
 eading the latest book ‘Active Steps to
Reducing Stress’, available via the website
- www.reducingstress.co.uk - or local
bookstores
2) going to www.reducingstress.co.uk and
a) immersing yourself in the active steps
approach and Cognitive Behavioural
Therapy background;
b) reading the daily ‘Stress Reducing’ blog;
c) contributing to the Twitter facility,
currently with 1,500 ‘followers’.
3) R
 eading and using the downloadable
leaflets on stress, sleep, smoking
cessation, calm travel and optimistic job
searching.
Additional information on stress can
be found at www.reducingstress.co.uk,
containing downloadable leaflets, Spotify
music playlists and snippets from the
published title ‘Active Steps to Reducing
Stress’.
For daily Active Steps, inspirational quotes
and video clips, you can subscribe to the
daily blog www.reducingstress.co.uk/blog or
Twitter (active steps).
Further information can be obtained from
either author via www.reducingstress.co.uk
or 01242 263715.
www.reducingstress.co.uk

www.colmorebusinessdistrict.com
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LIFESTYLE
METRO BAR & GRILL BIRMINGHAM
Established in 1997, this award winning
bar and restaurant continues to be a firm
favourite amongst the business community
as well as those seeking a quality drinking
and dining venue in which to relax or
celebrate.
The menu continues to be a mix of timeless
steaks, grills and seafood favourites, coupled
with a daily changing imaginative specials
board. A well thought out and balanced
wine and champagne list is the perfect
accompaniment for lunch or dinner.

ROASTED CHICKEN
BREAST CREAMY
MASH AND WILD
MUSHROOM SAUCE

For more relaxed eating, the bar offers
sandwiches and light plates throughout the
day and evening and as you would expect
there is a wide choice of lagers, cask beers
and wines by the glass on offer.
So if it’s business or pleasure, Metro is a
great venue for any occasion, which is no
doubt the reason the place has become an
institution in the city.
www.metrobarandgrill.co.uk

Ingredients (Serves 4)
4 free range/corn fed chicken breasts
1kg potatoes suitable for mashing
150g butter
½ pint cream
100g wild mushrooms (sliced/chopped so all
similar size)
1 chopped shallot
2 finely chopped cloves of garlic
½ pint chicken stock
2 sprigs of thyme

Method
Pan fry chicken breasts for one minute on
each side (high heat). Transfer to oven dish/
pan and cook in 160˚C oven for 18 minutes
Peel, chop and boil potatoes until tender,
allow to drain and dry thoroughly. Mash the
potatoes and then add 100g of butter and
¼ pint of cream. Whip using a wooden spoon
and keep warm.
Melt 50g of butter in a pan. Add the thyme,
garlic, shallot and mushrooms, and gently
sweat for two minutes. Add the chicken
stock and reduce over medium heat by half,
add ¼ pint cream and again reduce all the
liquid in the pan by half.
Place a portion of the mash in the centre of
each plate, slice each chicken breast in half at
an angle and place on the mash. Spoon the
wild mushroom sauce over.
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COLMORE BUSINESS DISTRICT

CALLS FOR A CHALLENGE

B

usinesses based in Birmingham’s
business quarter are facing a new
challenge this autumn by taking part
in a fundraising initiative for youth charity
The Prince’s Trust.

by The Prince’s Trust. The event took place at
lunchtime at Asha’s Restaurant on Newhall
Street. Giving insight into the work The
Prince’s Trust carries out in Birmingham and
the West Midlands Jamie Webb explained:

Colmore Business District (CBD) will be
raising money for the charity in a fundraising
initiative.

“The Prince’s Trust supports those who need
help the most: young people who are in or
leaving care, offenders and ex-offenders,
educational underachievers and the longterm unemployed.

The challenge will see teams from the
business district race to raise £500 for the
youth charity over a four week period.

“…we hope to
encourage businesses
within the District to
work together and
support the wider
community.“
The competition was officially opened on
19th August by Jamie Webb, Prince’s Trust
West Midlands head of private sector and
Usman Shuaib, a young person supported

“One in ten of Birmingham’s 18-24 year
olds are currently claiming Jobseeker’s
Allowance at a cost of over £635k every
week. By taking part in the Challenge 500,
professionals from CBD will be supporting
a thousand young people to turn their lives
around, through helping the charity to raise
£600k.”
Usman Shuaib told the audience how he
and three other teenagers from Sparkhill
were supported by The Prince’s Trust to set
up Rock a Jaw Recordings, a project set up
to tackle knife crime, graffiti and anti-social
behaviour. The Prince’s Trust granted the four
teenagers a Community Impact Award to buy

L-R: Sonya Butterfield, Alex Burrows, Usman Shuaib, Jamie Webb

equipment to carry out music workshops for
young people in Sparkhill.
Head of strategy at Centro and CBD Board
Member Alex Burrows urged businesses to
sign up for the Challenge:
“By joining up with The Prince’s Trust we
hope to encourage businesses within the
District to work together and support the
wider community.
“Through taking part in CBD Challenge
500 you will not only reap the benefits for
your company and colleagues but you will
also make a lasting impact on the local
Birmingham environment.”
Application forms to enter Challenge 500 can
now be downloaded from the CBD website
www.colmorebusinessdistrict.com

COLMORE BUSINESS DISTRICT

ARTS AND CRAFT
MARKET
To celebrate the start of ArtsFest, the UK’s largest FREE arts festival, Colmore
Business District welcomed a contemporary arts and craft market to the District on
10th September.
Delivered by Handmade Birmingham, the market showcased some of Birmingham’s
finest independent designers and makers on Church Street. Shoppers had a variety
of products from jewellery and ceramics through to textiles and fine art to treat
themselves with!
Handmade Birmingham is a new arts and craft market in Birmingham city centre,
which runs every weekend along Edgbaston Street, parallel to the Bull Ring
markets.
To find out more about the market and the products on sale please visit
www.handmadebirmingham.com

www.colmorebusinessdistrict.com
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CULTURE
JEKYLL AND HYDE

CLASSIC CINEMA
REVIEW

C

oinciding with the British Science
Festival in September, Jekyll and Hyde
celebrated with a Sci-Fi month which
included the screening of a selection of
classic science fiction feature length films.
These ranged from 1927’s groundbreaking
Metropolis to 1966’s acclaimed Fantastic
Voyage, starring Raquel Welch and Stephen
Boyd.
The season started on 1st September with
the 1957 classic, The Incredible Shrinking
Man (directed by Jack Arnold and written by
Richard Matheson)
Scott Carey, an average American man, finds
himself subject to a strange mist whilst out
at sea. This turns out to be radioactive. The
result: he begins to shrink.
At first this is noticed only by Scott. His
concerns are dismissed by his wife, Louise,

and his doctor. But as his condition worsens
it results in Scott becoming famous, alienates
him from the new giant world he finds
himself in and causes distress. The tension
between him, his wife and anyone else he
comes into contact with increases. Eventually
Scott becomes completely isolated from the
life he once knew.
The script (based on Matheson’s short story,
The Shrinking Man) is both profound and
personally moving. The set design is truly
imaginative. Superbly written and stylish
throughout, The Incredible Shrinking Man is
a real gem - a 1950s classic
The Juniper Cinema screens classic films
at the Jekyll and Hyde every Wednesday
evening.
For more information and listings www.thejekyllandhyde.co.uk

THE ART OF
BEING SUCESSFUL
WHITEWALL GALLERIES APPROACHES A “HIGHLY
SUCCESSFUL” FOUR YEARS IN THE DISTRICT
Whitewall Galleries, located on Colmore Row will be approaching
four years in the District in October this year. The gallery presents an
inspirational collection of Original Paintings and Canvas Editions from
Artists such as Rolf Harris, Doug Hyde, Sherree Valentine Daines and
Fabian Perez.
With its exclusive offering and largely corporate target audience,
Whitewall Galleries has found the District to be an ideal location
amidst the concentration of professional and business services. Kate
Gilbert, gallery manager, has spoken of “a highly successful four years
based in the District” due to the central location as well as the footfall
along Colmore Row.
Kate Gilbert is inviting Colmore Business District businesses to
join the team for a glass of champagne in the relaxed yet elegant
surroundings, with expert but friendly advice close at hand.
Contact the gallery for further details and register with the gallery on
www.whitewallgalleries.com to receive invitations to celebrity artist
appearances, exhibitions, champagne receptions, private views and
launch parties. email birmingham@whitewallgalleries.com

STARS
SPOTTED
IN COLMORE BUSINESS DISTRICT

I

f you happened to be walking around Colmore Business District
(CBD) in July, you may have recognised some familiar faces. Yes,
‘the con was on’ as the BBC’s drama series Hustle returned to
Birmingham city centre to begin filming the seventh season. A
number of locations in the CBD have been used, including Victoria
Square, Birmingham Museum and Art Gallery and the site of former
Bar One Ten. Fans of the show, however, will have to watch carefully
to spot the familiar landmarks, as Birmingham will be dressed to look
like London.
That said, CBD Digest understands that at
least one episode from the new series is to
be set in Birmingham.
The cast of Hustle were not the only
famous faces spotted in the District this
summer. The Hollywood actress Helena
Bonham Carter was in the District for
the filming of Toast, an adaptation of
beloved Brit chef Nigel Slater's memoir of
growing up in the Black Country in the
1960s. Helena was seen popping into
Urban Coffee Company on Church
Street.
Helena Bohnam-Carter
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BIRMINGHAM

CIVIC SOCIETY

DAVID CLARKE TAKES A LOOK AT AN ORGANISATION THAT IS
CONCERNED WITH BIRMINGHAM’S FUTURE – AND YET ALSO MINDFUL OF ITS PAST

F

or many Birmingham youngsters, the evening of Thursday,
September 30th will be extraordinary special. Teams from four
of Birmingham’s schools will be coming to Colmore Business
District, standing before the Lord Mayor of Birmingham within the
grandeur of Birmingham Council House and presenting their ideas
for the city to an audience of more than a hundred people.
It is the culmination of Birmingham Civic Society’s Next Generation
Awards: an awards scheme that has so far enabled some 10,000
Birmingham youngsters to express their hopes and fears about
Birmingham – and what they would like done to improve their city.
Their ideas, their thoughts and their remedies are both stimulating
and humbling – whilst also providing real hope for the Birmingham
of tomorrow.
The next generation awards are, in many ways, typical of
Birmingham Civic Society. The society – established at the tail end
of the Great War – has always been concerned with Birmingham’s
future. Amongst other things, in its earliest days, it enabled
huge tracts of land to be purchased so as to provide many of
the parks and green open spaces that, in truth, we today take for
granted. That environmental work continues to this day. In the
past four years alone, the Society has worked jointly with the local
community and the city council in delivering Birmingham Trees for
Life: a programme that has seen more than 9,000 trees take root in
the city’s parks and open spaces.
I highlight these two activities because people from all walks of life
seem somewhat astonished that a civic society should be engaging
in such activity. But then take a look at the aims and objectives.
It is there to promote the highest standards of planning and
architecture; secure the protection, development and improvement
of public amenities and features – as well as promoting citizenship
amongst those who live and work in the city – and especially
amongst young people.

The society exists to increase understanding of what has shaped
and moulded the city in which we all live and work – whether that
be its geography, history, culture or those that have dedicated their
lives to its advancement.
Birmingham Civic Society, so the Society says, is concerned with the
whole of Birmingham, both its people and its fabric, “in order that
every citizen understands their city, and contribute to its success
and benefits from its amenities”.
Understanding the past is fundamental to building for the future.
The society works to increase awareness of the city’s heritage. It
has erected more than 70 blue plaques to mark the role of eminent
former citizens whilst its heritage buildings guide, is the most
widely circulated guide to noteworthy buildings and features in
the city. Just a month or two ago, the one millionth copy was
presented to the Lord Mayor.
And then there is planning. For close on a hundred years,
the society has influenced the development of the physical
environment in Birmingham. It plays a major role in the planning
and designing of the major schemes that shape the city. But, the
society is not afraid to advocate change – when new development,
for instance, is better than the environment as well as being visually
and more aesthetically pleasing. Just because a building is old, it
does not mean it should be retained automatically but equally, it is
fundamentally important that Birmingham’s heritage is protected –
and the society fights hard for that to happen.
More than a hundred businesses already support Birmingham
Civic Society by being corporate members – and we’re looking
to increase that further. The annual membership is modest but
the contribution the Society makes to society in Birmingham is
incalculable.
David Clarke is chairman of Birmingham Civic Society.
www.birminghamcivicsociety.org.uk

www.colmorebusinessdistrict.com
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LIFESTYLE
DIGEST AUTUMN 2010 COMPETITION

WIN DINNER FOR 4
AT METRO BAR & GRILL
To the value of £100

For the chance to win, simply answer the following question:

When did Metro Bar & Grill Birmingham open?
Answer:. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
Just cut out this competition, filling in your contact details along with
your answer to: Colmore Business District, One Victoria Square,
Birmingham B1 1BD.
Name:. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
Company: . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
Email:. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
Telephone:. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
Winners will be chosen at random from all correct entries. Closing date
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BOOK REVIEW
THE ANGEL’S GAME BY CARLOS RUIZ
ZAFON – URBAN COFFEE COMPANY’S
SIXTH BOOK CLUB CHOICE
The dark sinister setting of Carlos Ruiz Zafon’s
The Angel’s Game, Urban Coffee Company’s
sixth book group choice, provided a good
contrast to the warm summer’s evening. Set in
Barcelona during the 1920s, the novel follows David Martin, a young
writer of gruesome bestselling crime novels, who is commissioned by
a mysterious character to write a book. Unanimously, the group felt
the book was a gripping if chaotic read, which left a lot of confusion
and unanswered questions. The setting of 1920s Barcelona was
brilliantly portrayed, but the group felt the number of characters was
sometimes difficult to follow.
The book follows some of the same characters from Zafon’s earlier
novel, The Shadow of the Wind, which members of the group
felt explained some of the more peculiar references in the books,
including the Cemetery of Forgotten Books. But it was the mysterious
character, Andreas Corelli, who provoked the most conversation, with
the group split over his true identity and his links to David Martin.
The group meets in Urban Coffee Company on the last Thursday
of the month at 6pm. All are welcome. For more details contact
happycustomers@urbancoffee.co.uk

MEET THE DISTRICT:

	
  

We speak to three people who live or work in the District to
get their thoughts on life in the CBD.

Yusuf Ibrahim-Zai, CBD Resident

Gareth Barnfield, Fusion Insurance

Emma Young, Anthony Collins Solicitors

Where in the District would you most like
to have your photograph taken and why?

What do you like about working in the
Colmore Business District?

What do you like about working in the
Colmore Business District?

After much deliberation, I decided that I
would most like my photo taken outside the
Birmingham Museum and Art Gallery. It is a
visually stunning building that never fails to
surprise me with Picasso, Rubens and Lowry
showcased alongside the largest complete
figure of its kind in the world, The Sultanganj
Buddha. The Victorian tearoom inside is also
a perfect place to escape the hustle and
bustle of the city!

	
  
The District has a good layout, things
are
easy to find and the listed buildings lend a
lot of character. There’s a good vibe and lots
of decent bars.

There are a lot of attractive buildings, which
	
  
give a nice feel to the area. Plus the people
who live and work here are very friendly!
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Where in the District would you most like
to have your photograph taken and why?
The area around St. Philips Cathedral I think.
I like to sit around there, it’s pleasant and a
good centre point for the city.

Where in the District would you most like
to have your photograph taken and why?
Victoria Square, it’s a lovely area, wide open
and pleasant looking.

www.colmorebusinessdistrict.com

LIFESTYLE
ASHA’S
RESTAURANT
Colmore Business District is home to award
winning Asha’s Restaurant, which provides the
best in Indian cuisine and fine dining.
Located on Newhall Street, Asha’s Restaurant
has won awards and accolades, including Best
In Britain Award, British Curry Award and Taste
of Birmingham Award.
Jaimon George, general manager believes the
District is the best area to suit the restaurant’s
concept of fine dining:
“I think the Colmore Business District needs
to be recognised not just as a centre for
professional and financial services but as a
centre for high quality restaurants and bars.”
Jaimon is particularly impressed by the night
time economy, commenting that the District
is vibrant in the evenings with its leisure
offering at the end of the working day for the
professional services.
Asha’s has been frequented by a number of
famous faces, who have included Dev Patel and
Anil Kapoor, stars of Slumdog Millionaire when
they visited Birmingham to promote the film.

Christmas

Greetings!

W

e will be bringing some festive
cheer to the District during
the winter period through the
instalment of Christmas wreaths.
The wreaths will be located on lamp posts in
various streets throughout Colmore Business
District including Margaret Street, Newhall
Street and Livery Street.

12-22 Newhall Street, Birmingham B3 3LX
Tel: 0121 200 2767
www.ashasuk.co.uk

SIT BACK, RELAX

AND ENJOY!
One of our BID objectives is to deliver environmental improvements throughout the District
by the creation of attractive public spaces..
To encourage Colmore Business District (CBD) businesses to relax and take a break from
the office in the public spaces, we have invested in some CBD branded deckchairs. Our
deckchairs were out in full force during the Jazz Festival, where people took the opportunity
to have their lunch, sit back, relax and enjoy the music as well as the CBD floral displays.

STOP PRESS! STOP PRESS! STOP PRESS! STOP PRESS! STOP PRESS!
Birmingham has been awarded a Gold Award and was judged to be Category Winner at the
Heart of England Floral Trail Awards held in Newcastle-under-Lyme

www.colmorebusinessdistrict.com
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EVENTS
BRIAN GRIFFIN: FACE TO FACE EXHIBITION
Snow Hill Station, One Snowhill

30 SEPT-21 NOV

LUNCHTIME CLASSICAL GUITAR CONCERT
Birmingham Museum and Art Gallery

1 OCT

Conservative Party Autumn Conference	
ICC
Free Guided Tour 1.00pm: Steve McCurry –
Retrospective	
Birmingham Museum and Art Gallery

3-6 Oct

15 Oct

Birmingham Half Marathon
Birmingham

24 OCT

Bollywood Night	
Asha’s Restaurant, Newhall Street

24 OCT

The CBD website, www.colmorebusinessdistrict.com, keeps
you up to date with all the latest news and events in the District.

Silence in the Square
(Royal British Legion Poppy Appeal)
Victoria Square

30 OCT

If you have any news, events or information that you would like
to share with the CBD community, either for consideration online or in the next edition of CBD Digest, please email
marketing@colmorebusinessdistrict.com.

George Shaw: Birmingham’s First Photographer	 1 NOV
LECTURE
The Birmingham & Midland Institute
13 NOV

CHRISTMAS LIGHTS
Birmingham City Centre
Frankfurt Christmas Market
Victoria Square and along upper New Street

18 Nov to 23 Dec

Carols in the City
St Philips Cathedral
(as well as Centenary Square, Brindleyplace and Bullring)

11 DEC

WiMO ENHANCED!
CBD Digest is now also WiMO
enhanced, so to quickly view the CBD
website via your phone all you need
to do is take a photo of WiMO marker
using the WiMO app and you will go
straight to the CBD website.
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RECENT EVENTS
TASTE OF BUSINESS 16 Jul 2010
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Celebrating the best of Birmingham’s Hospitality Industry

www.colmorebusinessdistrict.com

